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01 RESEARCH



Project Goal

4

To create a captivating, informative, easy to use redesign of RIT’s current Giving 
Back website. This new design aims to highlight specific college accomplishments, 
streamline the donation process, and overall increase alumni donations to help 
RIT’s national standing rise.



Giving to Princeton
www.giving.princeton.edu

Princeton University is always ranked very 
high for alumni donation percentages. Besides 
the prestige and reputation the school has, 
the dedicated alumni donation site, Giving to 
Princeton, uses engaging photographs and a 
clear navigation to drive alumni donation 
conversions.

On the main page, there is a call to action to 
donation that takes the user to a three-step 
form. However, there is no ability to choose 
where the donation goes, and the form is fairly 
limited in options.

Competitive Research
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Competitive Research

6

Giving to Bates
www.bates.edu/giving/

Bates College also has a very high conversion 
rate for donations. They send a very strong 
message of how important and influential all 
the money donated is, using photographs and 
solid copy writing. There is even a call to action 
to see a Report of Giving for each year, 
complete with pie charts and breakdowns of 
where your money is going and other statistics.



Competitive Research

Giving to MIT
www.giving.mit.edu

MIT is well known for being one of the best 
tech schools in the country. Their giving website 
is very simple, featuring giving opportunity 
articles and a very pronounced CTA for online 
donations. This takes you to a pretty digestible 
form that gives flexibility to where the money is 
going. There are three steps to filling out the 
form that highlight as you complete each one.
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UX Trends & Concept Research

8

Progressive Disclosure

In many forms online today, progressive 
disclosure is used to show information in 
increments. These examples show how 
information is segmented into different steps 
that work in chronological order.



UX Trends & Concept Research
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Mosaic Grid Systems

These websites use strong imagery to create 
a more dynamic mosaic layout. Important 
information is highlighted by size and also 
accented with imagery.



Enhancing with Infographics

In order to catch people’s attention quickly, 
these sites use infographic displays of numbers 
and supporting graphic elements to help tell 
their stories. While hero images and text can 
get the job done, this approach not only is 
impactful but informative as well.

UX Trends & Concept Research
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Giving to RIT: Analysis

Presentation Method

Giving to RIT’s website uses the standard 
orange color scheme of RIT’s brand. It uses 
inconsistent typographic treatments for similar 
content and an array of graphic styles.

The slideshow’s imagery does not fill up the whole 
screen and is therefore dominated by a grey, distracting 
block. The right folded corner doesn’t enhance it either.

1

The bright orange background draws more attention 
than the actual content.

2

These CTAs are hard to read due to the orange vibrating 
text on a grey background. Little padding room and 
unnecessary drop shadows make it hard to read as well.

3

Giving CTAs are not consistent in their graphic 
representation and are not intuitively clickable by 
appearance.

4

The Footer section’s orange text links are hard to read 
on a dark grey background.

5

1.0 Landing

2

3

4

5

1
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Giving to RIT: Analysis

Presentation Method

The Make A Gift CTA brings the user to this 
form to fill out and complete.

Even though Step 1 is accented in orange, the 
information below does not visually show that it 
correlates.

1

The orange rule lines and boxes surrounding CTAs at 
the bottom of the page (not shown here) send 
conflicting messages since the hover state of entering 
information is in the same treatment.

2

Input boxes on this form are very far away in proximity 
to their labels.

3

2.0 Giving Form

2

3

1
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Giving to RIT: Analysis
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Workflow: Step 1 (Your Gift)

Entering the form and the form landing page

The CTA for making an online gift exists in the top right 
corner of the screen. Once clicked, it takes the user to a 
5-step form to fill out.

1

Gift Information is the first step. Once you type in the 
dollar amount, a designation radio button needs to be 
selected. If you select Other Designation, you must type 
your designation in the field  below the list. A check box 
exists for anonymous gifts, with an option to comment 
underneath.

These are actually clickable, but are not intuitive. The layout is 
also disjointed from the content it is representing.

2

2

0.0 Landing 1.0 Form: Your Gift

1

a

a

a

UX NOTE: This link to the form is one of the most important 
aspects of the site, and it currently buries that information a 
level deep from the home page.

a

The input box here, like in other places throughout the form, is 
oddly far in proximity from its label.

b

A necessary input box for “Other Designations” is not close in 
proximity to the radio button selection.

c

b

c
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Workflow: Step 1 (Your Gift)

Pop-up modals under Gift Information

Once selecting Area(s) of your choice, this modal pops 
up. Clicking on the check boxes do not change the state 
of the boxes, but it does show in the green text above.

Clicking on the check boxes does not change the state, which 
makes it confusing to know whether something is selected.

a

Hiding all of these categories in one small scrollable window 
makes for a frustrating browsing experience.

b

b

a

a

This selected boxes field should hold more hierarchy than it 
currently does as it is easy to miss.

a

3

If you wanted to do a quick search using the search 
field, it is hard to find matching names. Most searches 
leave you with the ‘no matches found’ text.

4

1.1 Form: Pop-up 1.1.1 Form: Pop-up - Search Field

3 4

Giving to RIT: Analysis
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Giving to RIT: Analysis

Workflow: Step 1 (Your Gift)

Gift Frequency section

1.2 Form: Gift Frequency - Single Payment 1.2.1 Form: Gift Frequency - Multi-Payment

5 6

On the same page underneath Gift Information is this 
Gift Frequency section with another radio button list. 

5

The Multi-Payment selection progressively discloses 
more information. You have the ability to choose how 
many payments to charge and make them based on 
either the current date, first day of the month, or 15th 
day of the month. You then select the frequency options 
(monthly, quarterly, or twice a year) which effects the 
dates of your plan shown immediately underneath. 
There is then a Notify Me check box, which reveals an 
input box for your email and along with how many days 
before the charge to be emailed.

It is a surprise to the user when all of this information pops out 
once ‘Multi-Payment’ selected.

a

a

b

This layout makes it a nuisance for the user to type out the 
number, and it is not intuitive whether both must be filled out.

b

6
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Giving to RIT: Analysis

Workflow: Step 1 (Your Gift)

Gift Frequency section

1.2.2 Form: Gift Frequency - Recurring 1.3 Form: Honorary/Legacy Gifts

7 8

The Recurring Gift selection has the same options for 
the gift based on date (current, 1st day of the month, 
15th day) and frequency (monthly, quarterly, twice a 
year) with the addition of yearly. The same Notify Me 
check box and input fields exists as in the 
Multi-Payment.

As the most important element in this drop down, these two 
radio buttons options need to have more hierarchy.

a

The treatment of these drop down sections can be more 
graceful in their design.

b

b

The same notes apply here from the Multi-Payment selection.a a

a

7

Below Gift Frequency are two accordion drop down 
boxes for an Honorary/Memorial Gift and a Legacy Gift. 
The Honorary option has a radio button list for naming 
the type of gift and then input boxes for the name and 
their contact information. The Legacy Gift drop down 
has three check boxes with descriptive text.

8
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Giving to RIT: Analysis

Workflow: Step 2 (Personal Info)

Personal Information, Joint and Matching Gifts

2.0 Form: Personal Information 2.0 Form: Personal Information - Joint/Matching Gift

9 10

Step 2 starts with input boxes for your personal 
information. In addition, there are check boxes for it 
being a corporate gift, as well as to note what 
relationship the user has to RIT.

9

Like the Honorary/Legacy Gift drop downs, there are 
selections for Joint and Matching Gifts. In the Matching 
Gift section, a pop-up modal has a search field to find 
your company’s name to check for their gift policy, 
which often has no matches.

This option should dictate whether the drop down activates or 
not. Otherwise, the whole box is taking up valuable space.

a

a

This successful update notification refers to the previous step, 
which isn’t very clear in this layout.

a

a

This search modal is more confusing than it is helpful since it is 
hard to find any matches.

b

b

10
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Giving to RIT: Analysis

Workflow: Step 3 (Billing Info)

Billing and Credit Card Information

3.0 Form: Billing 3.1 Form: Billing - Credit Card Information

11 12

Step 3 brings the user to a standard billing information 
input form. The total amount registered to donate 
appears at the bottom of the billing information.

11

Standard credit card information is at the bottom of this 
page. 

12

The Amount information is bolded, but can be more 
pronounced since it is very important to make sure it is right.

a

a
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Giving to RIT: Analysis

Workflow: Step 4 (Review)

Reviewing process in the form

This option should dictate whether the drop down activates or 
not. Otherwise, the whole box is taking up valuable space.

a

a

a

This text-heavy layout could be treated with more hierarchy to 
make scanning it easier for the user.

a

4.0 Form: Review 4.1 Form: Review - Extras

13 14

Step 4 is the reviewing process in the form where 
summary information is displayed. An ‘Almost Finished!’ 
text block alerts the user of their point in the process.

13

If Legacy and Joint Gift information was included, it will 
appear in the summary portion.

14
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Recommended Approach

The use of image-driven visuals, relevant news and events, and engaging student 
stories will help deliver a stronger message on the landing page. The donation 
form can be brought up a level to the home page by jump-starting the process, 
making donation conversions more successful.
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Information Architecture

LANDING (Giving to CIAS)

Content Modules

Main Navigation

Hero Slideshow

Showcase Image

Donation (start)

Why Give

Introduction

Description

Learn More CTA

Benefits

Icons w/ description 
(Nathaniel Rochester 
Society, ROAR Day, 
Ellingson Society)

Events

CIAS in Motion

News

Sponsor a Project

Featured Projects

Student Spotlight

Automatic slideshow
featuring 5 student 
stories

Donation CTA

Reinforcing CTA

Ways to Give Benefits CIAS in Motion Sponsor a Project

Footer

Social Media Contact Resources Donations Policies

Make a Gift



02 WIREFRAMES



Wireframes

Landing Page

This redesign focuses on engaging vistors to 
the site with the real student stories, news, and 
events they want to see. The ‘Make a Gift’ 
feature is brought up a level in the hero image.

This hero image section features images of real student 
work in CIAS.

1

To help conversion, this Make a Gift widget allows users 
to select their dollar amount and get started.

2

This section gves an introduction into why it is 
important to give to CIAS and how a contribution can 
go a long way.

3

1.0 Landing

2

3

1
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Wireframes

This section shows people visiting the site how they can 
become involved in societies and benefit from being 
active in supporting CIAS.

4

CIAS in Motion features the lastest news and events 
going on in the community. 

5

1.0 Landing (cont.)

5

4

Landing Page

This redesign focuses on engaging vistors to 
the site with the real student stories, news, and 
events they want to see. The ‘Make a Gift’ 
feature is brought up a level in the hero image.
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Wireframes

The Sponsor a Project section shows featured projects 
that ask for help funding.

6

1.0 Landing (cont.)

6

Landing Page

This redesign focuses on engaging vistors to 
the site with the real student stories, news, and 
events they want to see. The ‘Make a Gift’ 
feature is brought up a level in the hero image.

25



Wireframes

The Student Spotlight section highlights the impact that 
donations have made on students’ lives so people 
deciding to give can see the impact they make.

7

This CTA for making a donation reminds visitors to 
contribute.

8

The footer contains social media links as well as quick 
links to RIT’s main giving site and the CIAS website.

9

1.0 Landing (cont.)

9

8

7
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Landing Page

This redesign focuses on engaging vistors to 
the site with the real student stories, news, and 
events they want to see. The ‘Make a Gift’ 
feature is brought up a level in the hero image.



Make a Gift form

Either by entering through the hero image 
widget or through the CTA in the Main Nav, 
the user will be brought to this easy 5-step 
form that uses progressive disclosure to show 
additional information.

2.0 Donation Form - Step 1

Wireframes
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Wireframes

2.1 Donation Form - Step 2

Make a Gift form

Either by entering through the hero image 
widget or through the CTA in the Main Nav, 
the user will be brought to this easy 5-step 
form that uses progressive disclosure to show 
additional information.
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Wireframes

2.1.2 Donation Form - Step 2 (cont.)

Make a Gift form

Either by entering through the hero image 
widget or through the CTA in the Main Nav, 
the user will be brought to this easy 5-step 
form that uses progressive disclosure to show 
additional information.
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Wireframes

2.2 Donation Form - Step 3

Make a Gift form

Either by entering through the hero image 
widget or through the CTA in the Main Nav, 
the user will be brought to this easy 5-step 
form that uses progressive disclosure to show 
additional information.
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Wireframes

2.3 Donation Form - Step 4

Make a Gift form

Either by entering through the hero image 
widget or through the CTA in the Main Nav, 
the user will be brought to this easy 5-step 
form that uses progressive disclosure to show 
additional information.
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Wireframes

2.3.2 Donation Form - Step 4 (cont.)

Make a Gift form

Either by entering through the hero image 
widget or through the CTA in the Main Nav, 
the user will be brought to this easy 5-step 
form that uses progressive disclosure to show 
additional information.

32



Wireframes

2.4 Donation Form - Step 5

Make a Gift form

Either by entering through the hero image 
widget or through the CTA in the Main Nav, 
the user will be brought to this easy 5-step 
form that uses progressive disclosure to show 
additional information.
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Wireframes

2.6 Donation Form - Confirmation Pop-up

Make a Gift form

Either by entering through the hero image 
widget or through the CTA in the Main Nav, 
the user will be brought to this easy 5-step 
form that uses progressive disclosure to show 
additional information.
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03 VISUAL DESIGN



Visual Design

Final Direction: Landing Page

This design uses bright color pops and 
a colorful hero image to draw the user in. 
The color palette is sourced from the current 
CIAS website.

1.0 Landing
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Visual Design

1.0 Landing
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Final Direction: Landing Page

This design uses bright color pops and 
a colorful hero image to draw the user in. 
The color palette is sourced from the current 
CIAS website.



Visual Design

1.0 Landing (cont.)
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Final Direction: Landing Page

This design uses bright color pops and 
a colorful hero image to draw the user in. 
The color palette is sourced from the current 
CIAS website.



Visual Design

1.0 Landing (cont.)
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Final Direction: Landing Page

This design uses bright color pops and 
a colorful hero image to draw the user in. 
The color palette is sourced from the current 
CIAS website.



Visual Design

1.0 Landing (cont.)
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Final Direction: Landing Page

This design uses bright color pops and 
a colorful hero image to draw the user in. 
The color palette is sourced from the current 
CIAS website.



Visual Design

Final Direction: Donation Page

The green main accent color is used here to 
show highlighted states. Progressive disclosure 
allows more content to be shown.

2.0 Donation Form - Step 1
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Visual Design

Final Direction: Donation Page

The green main accent color is used here to 
show highlighted states. Progressive disclosure 
allows more content to be shown.

2.1 Donation Form - Step 2

42



Visual Design

Final Direction: Donation Page

The green main accent color is used here to 
show highlighted states. Progressive disclosure 
allows more content to be shown.

2.1.2 Donation Form - Step 2 (cont.)
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Visual Design

Final Direction: Donation Page

The green main accent color is used here to 
show highlighted states. Progressive disclosure 
allows more content to be shown.

2.2 Donation Form - Step 3
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Visual Design

Final Direction: Donation Page

The green main accent color is used here to 
show highlighted states. Progressive disclosure 
allows more content to be shown.

2.3 Donation Form - Step 4
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Visual Design

Final Direction: Donation Page

The green main accent color is used here to 
show highlighted states. Progressive disclosure 
allows more content to be shown.

2.3.2 Donation Form - Step 4 (cont.)
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Visual Design

Final Direction: Donation Page

The green main accent color is used here to 
show highlighted states. Progressive disclosure 
allows more content to be shown.

2.4 Donation Form - Step 5
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Visual Design

Final Direction: Donation Page

The green main accent color is used here to 
show highlighted states. Progressive disclosure 
allows more content to be shown.

2.6 Donation Form - Confirmation Pop-up

48



04 PROTOTYPE OVERVIEW



Prototype Overview

An Invision prototype walks the user through the landing page to each step of 
the form in order to demonstrate the donation process. The demo can be found 
at: http://invis.io/MA1VFWS5Q.
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